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CONCEPTUALISING THE ISSUE
• Period poverty is most generally defined as a lack of access to 

sanitary products due to financial constraints (Sanchez and 
Rodriguez, 2019)

• Additionally, the term concerns the availability of water, 
sanitation and hygiene (WASH) facilities, menstrual hygiene 
education and how to manage periods safely and with 
confidence (WHO/UNICEF, 2012).

• The rise of menstrual activism has resulted in a growing 
consciousness of period poverty in the United Kingdom. Thus, it 
is no longer perceived to be an external issue affecting 
developing countries (Plan International, 2018). 

INTRODUCTION

PERIOD POVERTY
• Plan International (2018) argues the ‘toxic trio’ – comprised of 

the cost of sanitary products, a lack of education about 
menstruation and shame, stigma and taboo – to be the main 
causes of period poverty.

• The most-cited statistic of one in ten girls being unable to afford 
sanitary products derives from the first UK-wide survey (Plan 
International, 2017).

• These statistics are substantially lower than latest research which 
found 27% (GingerComms, 2019).

RESEARCH RATIONALE
• Existing research on period poverty is scarce because of the 

lack of information on period poverty globally, the topic’s 
expected sensitivity and the limited standardised methods to 
establish its prevalence (Tull, 2019). 

• Furthermore, there is a lack of evidence on the association 
between period poverty, school absenteeism and 
engagement. 

• The research therefore seeks to explore the impact of period 
poverty, menstrual stigma and menstrual hygiene education on 
educational experience.

RESEARCH AIMS
1) Conceptualise period poverty: explore menstrual stigma and 
menstrual hygiene education
2) Examine the link between period poverty and educational 
experience 
3) Gain an emic perspective from education professionals 
4) Converge the themes highlighted within the literature with 
those highlighted in interviews.

LITERATURE REVIEW

MENSTRUAL STIGMA
• Menstrual product advertisements directly influence the social 

construction of shame, taboo and stigma (Courts and Berg, 
2009). Through the repetition of words like “whisper” and 
“discreet”, and allegorical imagery the embodiment of shame 
associated with menstruation is emphasised. 

• Public discourse constructs a negative stereotype of 
menstruating women; in particular, premenstrual women to be 
emotionally unstable and violent (Chrisler, 2011).

• Menstrual stigma is perpetuated indirectly through the 
menstrual communication taboo (Kissling, 2009). The secrecy 
surrounding menstruation means it is often avoided in 
conversation and when discussed privately, euphemistic 
references continue to be used.

MENSTRUAL HYGIENE EDUCATION 
• Current government guidance for RSE in England states it is 

schools’ responsibility to choose the age and content of lessons 
about menstruation (Plan International, 2018). Therefore, there is 
great variation in the education received and a consensus 
exists in which MHE is argued to be inadequate. 

• Factors influential in determining the quality of MHE include 
time; staffing (confidence, commitment and training), and 
resources (Strange et al, 2007).

• Inadequate MHE is supported by evidence that 44% of girls did 
not know what was happening the first time they had their 
period (BettyForSchools, 2017).

EDUCATIONAL EXPERIENCE 
• Period poverty negatively impacts girls’ experiences of 

education with a fear of leakage dominating girls’ thoughts 
during menstruation (Hennegan et al, 2019).

• A causal relationship between menstruation and school 
absenteeism is suggested with a lack of access to sanitary 
products and inadequate WASH facilities in schools cited as 
reason (Hennegan and Montgomery, 2016).

• Additionally, poor MHM influences educational outcomes 
with concentration and engagement in school negatively 
affected during menses (UNESCO, 2014).

METHODS

Semi-structured interviews 
Mixture of telephone and 

face to-face interviews

Telephone interviews were 
used to access 

geographically dispersed 
interviewees

Purposive sampling

A sample of five individuals 
were formed based on 

their role as an education 
professional

Inductive thematic analysis was 
used to analyse the data

DISCUSSION

KEY FINDINGS
• Education professionals were aware of period poverty 
• Menstrual stigma was maintained and reinforced by students 

and education professionals
• Lack of awareness surrounding MHE 
• No evidence of the casual relationship between menstruation 

and school absenteeism 
• Poor MHM influenced concentration and engagement
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The methodological 
issues of measuring 
the prevalence of 
period poverty, in 

addition to the 
relationship between 
period poverty and 
school absenteeism, 
must be highlighted

There is a need for 
more research on 
period poverty; in 

particular, 
quantitative research 

that explores the 
hypothesised 

relationships discussed 
in qualitative research

My MRes thesis will 
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research problem but 
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